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Sound Marketing Strategy
Maintenance
Mobile app gets used in providing procedures that an organization wants its activities to get conducted. Consumers can relate with employees of an organization to determine the goods and services required. Companies use the mobile app because it allows customers to make a direct order for goods offered by a company. A successful mobile app promotes a high retention rate of customers and a higher number of active users (Seiti Et al. 2017). Companies can post their products in the mobile app to ensure a large consumer base gets achieved effectively. The maintenance of activities in a company can get developed to promote high sales volume. 
Disrupt
Disruption strategy occurs when companies produce products or services that take root in simple applications at the bottom of a market. The company then moves upmarket to displace the established competitors. Information technology gets used to achieve innovative benefits that involve most consumers. Companies use information technology to increase their access amongst consumers. The use of information technology is essential in promoting an established structure and platform for reaching many consumers. Sales of products would get done in a large area through the use of established information technology. Competent organizations would get surpassed by the new firm that has developed its information technology. 
Capture
Customer retention gets promoted by most organizations to increase their sales. Companies market their goods and services through the creation of affordable prices of products. The prices of goods need to get maintained at an affordable rate that influences gaining more consumers. A better experience gets built by affordable pricing to allow more customer retention. Competitors would struggle to retain their customers and eventually lose them to the new company. The use of affordable pricing than other companies leads to an increase in the number of consumers. Capturing gets caused by companies that charge affordable prices on their goods and services to buyers. 
Intercept
It involves reaching consumers while searching for information on brands in the evoked set. The target market gets engaged in limited decision-making. Improved customer satisfaction is the product that gets offered by the intercept strategy. Companies use company satisfaction to prevent them from purchasing products from other companies (Aichner, Forza, & Trentin, 2017). The service of providing customer satisfaction in one company leads to loyalty. The competing organizations tend to achieve more consumers through capitalizing on the provision of consumer satisfaction than others. The interception strategy is significant in promoting the attraction of consumers from other companies.  Consumer satisfaction gets promoted by effective services and goods offered. 
Preference
The strategy aims at using decision-making to target consumers to choose brands within the evoked set. Consumers prefer some goods and services to others. The use of behavioral advertising increases consumer preference for the product offered by a company. The preferences that consumers have on a product can get achieved through improved behavioral advertising. Companies use behavioral advertising to increase the preferences of goods to their customers. The influence of customer satisfaction leads to increased preference of products a company offers. Preference strategy improves the marketing of products through the use of consumer behavioral advertising that increases the number of buyers. 
Acceptance
It aims at making marketers make a brand become part of consumers' evoked set to become the preferred brand in the target segment. The acceptance of products would get managed by determining what consumers need from the products. The creation of a food chain that produces foods that consumers require is essential. Solving the need of customers would increase the achievement of a product that gets required. For instance, the release of adult hamburgers for adults at McDonald's increased the number of sales in the company. The interest of consumers would get achieved through the acceptance of products offered by organizations.
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